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ABSTRAK

Penelitian ini dilatarbelakangi dari persaingan kuliner di Kebumen, khususnya
angkringan yang kini menjadi ruang makan sekaligus tempat sosial dan budaya.
Angkringan Mukti tampil unik dengan menu tradisional beragam serta tempat
permanen bernuansa klasik-modern. Penerapan marketing mix 4P (produk, harga,
tempat, promosi) menjadi langkah penting, terutama jika dikaitkan dengan prinsip
magashid syariah yang menekankan keberkahan, kejujuran, dan tanggung jawab
sosial, bukan sekadar mengejar keuntungan materi.

Penelitian ini bertujuan mendeskripsikan penerapan marketing mix 4P di
Angkringan Mukti Kebumen, menggali persepsi konsumen, serta menganalisisnya
dari perspektif magashid syariah. Metode yang digunakan adalah kualitatif deskriptif
melalui wawancara, observasi, dan dokumentasi dengan subjek pemilik, karyawan,
dan konsumen muslim. Data dianalisis menggunakan model Miles dan Huberman
melalui reduksi, penyajian, dan penarikan kesimpulan.

Hasil penelitian menunjukkan bahwa penerapan marketing mix di Angkringan
Mukti berjalan cukup baik. Produk yang disajikan bersih, halal, dan variatif. Harga
ditetapkan secara wajar dan terjangkau, tempatnya strategis dan nyaman, sedangkan
promosi dilakukan secara jujur melalui media sosial dan rekomendasi pelanggan.
Konsumen memiliki persepsi positif karena merasa puas dengan kualitas produk,
pelayanan, serta suasana yang bersih dan islami. Dalam tinjauan magashid syariah,
strategi ini memenuhi tiga tingkatan kebutuhan: daruriyat (menjaga agama dan jiwa),
hajjiyat (menjaga harta dan kemudahan akses), serta tahsiniyat (menjaga akal dan
etika melalui kebersihan dan pelayanan). Artinya, Angkringan Mukti tidak hanya
mengejar keuntungan, tetapi juga mengutamakan keberkahan dan kemaslahatan
sesuai nilai-nilai Islam.

Kata Kunci: Marketing Mix 4P, Persepsi Konsumen, Maqgashid Syariah,
Angkringan Mukti Kebumen
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ABSTRACT

This research is motivated by the growing competition in the culinary industry
in Kebumen, especially among angkringan (traditional food stalls) that now serve not
only as dining spaces but also as places of social and cultural interaction.
Angkringan Mukti stands out with its diverse traditional menu and a permanent
venue designed in a unique classic-modern style. The implementation of the 4P
marketing mix (product, price, place, and promotion) is an important step, especially
when viewed through the principles of maqgashid syariah, which emphasize blessing,
honesty, and social responsibility rather than merely pursuing material profit.

This study aims to describe the implementation of the 4P marketing mix at
Angkringan Mukti Kebumen, explore consumer perceptions, and analyze it from the
perspective of magashid syariah. The research uses a qualitative descriptive method
through interviews, observations, and documentation, involving the owner,
employees, and Muslim consumers as participants. The data were analyzed using the
Miles and Huberman model, which includes data reduction, data display, and
conclusion drawing.

The results show that the marketing mix at Angkringan Mukti has been
implemented quite well. The products offered are clean, halal, and varied. Prices are
fair and affordable, the location is strategic and comfortable, and promotions are
carried out honestly through social media and word-of-mouth recommendations.
Consumers hold positive perceptions, expressing satisfaction with product quality,
service, and the clean, Islamic atmosphere. From the perspective of maqashid
syariah, this strategy fulfills three levels of human needs: daruriyat (preserving
religion and life), hajjiyat (preserving wealth and accessibility), and tahsiniyat
(preserving intellect and ethics through cleanliness and service). This indicates that
Angkringan Mukti’s marketing strategy not only seeks profit but also prioritizes
blessing and social benefit in accordance with Islamic values.

Keywords: Marketing Mix 4P, Consumer Perception, Magashid Sharia,
Angkringan Mukti Kebumen
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