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“Barang siapa yang bersungguh-sungguh, sesungguhnya kesungguhannya itu
adalah untuk dirinya sendiri.”

(Q.S Al-Ankabut ayat 6)*

1 Departemen Agama Republik Indonesia, AL-Qur’an dan terjemahnya,
(Jakarta: Riels Grafika, 2009) hal.396
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ABSTRAK

DEWI KAROMATUL HIKMAH, 1913192. Strategi Brand Image di Pondok
Pesantren Al-Istigomah Tanjungsari Petanahan Kebumen.

Tujuan penelitian ini adalah : (1)mengetahui bagaimana strategi brand
image Pondok Pesantren Al-Istigomah Tanjungsari Petanahan Kebumen
(2)mengetahui hasil dari strategi brand image Pondok Pesantren Al-lIstiqgomah
Tanjungsari Petanahan Kebumen (3)mengetahui faktor pendukung dan
penghambat dalam mempertahankan brand image di Pondok Pesantren Al-
Istigomah Tanjungsari Petanahan Kebumen. Penelitian ini dilatar belakangi oleh
banyaknya pondok pesantren sehingga untuk meningkatkan daya saing diperlukan
inovasi baru dalam membentuk strategi brand image sehingga menarik minat
masyarakat.

Metode pengumpulan data dilakukan dengan studi mendalam berupa
wawancara dengan pengasuh pondok pesantren, ketua yayasan, wali santri dan
dua santri sebagai key informant, serta observasi terhadap fenomena yang terjadi
dan mendokumentasikan data tersebut. Kemudian data tersebut dianalisis
menggunakan metode deskriptif kualitatif. Data yang terkumpul dianalisis
menggunakan reduksi, penyajian, dan verifikasi data.

Hasil penelitian ini menyimpulkan bahwa strategi brand image di Pondok
Pesantren Al-Istiqgomah Tanjungsari Petanahan Kebumen vyaitu : a)jenis pondok
pesantren, b)ciri khas pondok pesantren, c)hubungan pengasuh dengan
masyarakat. Hasil dari strategi brand image yaitu : a)memberikan identitas dan
meningkatkan popularitas, b)meningkatkan minat masyarakat, c)mencetak alumni
yang berkualitas. Adapun faktor pendukung dan penghambat dalam
mempertahankan brand image yaitu : faktor pendukung : a) keteguhan dan
kesederhanaan Masyayikh, b)tempat strategis, dan c)dukungan walisantri,
sedangkan faktor penghambat : a)keterbatasan sarana prasarana dan b)munculnya
pesantren-pesantren baru.

Kata kunci : Strategi, Brand Image, Pondok Pesantren
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ABSTRACT

DEWI KAROMATUL HIKMAH, 1913192. Brand Image Strategy at Al-
Istigomah Islamic Boarding School Tanjungsari Petanahan Kebumen.

The aims of this research are: (1) to find out what the brand image strategy
of the Al-Istiqgomah Islamic Boarding School Tanjungsari Petanahan Kebumen is
(2) to find out the results of the brand image strategy of the Al-Istiqgomah Islamic
Boarding School Tanjungsari Petanahan Kebumen (3) to know the supporting and
inhibiting factors in maintaining brand image at the Al-Istiqgomah Tanjungsari
Petanahan Islamic Boarding School, Kebumen. This research is motivated by the
large number of Islamic boarding schools so that to increase competitiveness new
innovations are needed in forming a brand image strategy so that it attracts public
interest.

The data collection method was carried out using in-depth studies in the
form of interviews with Islamic boarding school caregivers, the head of the
foundation, the Islamic boarding school guardian and two Islamic boarding school
students as key informants, as well as observing the phenomena that occurred and
documenting the data. Then the data was analyzed using qualitative descriptive
methods. The collected data was analyzed using data reduction, presentation and
verification.

The results of this research conclude that the brand image strategy at the
Al-lIstiqgomah Tanjungsari Petanahan Kebumen Islamic Boarding School is: a)the
type of Islamic boarding school, b)the characteristics of the Islamic boarding
school, c)the relationship between caregivers and the community. The results of
the brand image strategy are: a)providing identity and increasing popularity,
b)increasing public interest, c)producing quality alumni. The supporting and
inhibiting factors in maintaining the brand image are: supporting factors:
a)Masyayikh's firmness and simplicity, b)strategic location, and c)support from
walisantri, while inhibiting factors: a limited infrastructure and b)the emergence
of new Islamic boarding schools.

Keywords: Strategy, Brand Image, Islamic Boarding School
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